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ONLINE ADS ARE EXPENSIVE 4

Online business owners need better

visitor conversion tools, to counter

fiercely rising customer acquisition 2
cost (CAC).

(\C) Business2Community, 2021

PROBLEMS



SOLUTION @3

AI prediction + RTE communication + unmask visitor email
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SiteMana Visitor Predicton using daaldpy

Importing and Organizing Data

in this examgee we sl be predating probabslity of wisior oemeersion based on ihe leaunes of =ach house

Let's st by importing all ecessany data and packages

In |2]: importi daaldpy as ddp
from sklearn.model seleciion import Tralm test split
inport pandas as pd
AEMport numpy as np

rt joblib o
}

Now lers load o the dataset and onganide it a5 necessany o senrk wath our ringded I V e e m O
In [3): @ losdimg 1o [he data

dates = pd.resd csvi 'mana Train.csy®, delinlier = , mEy = ['yisils duration”, "clicky', "probability'])

print{dataf | 'visits", ‘duration”, Licks" ]|

# organlzing variabie pEed in the mogel lar pgredglctiod

K = dataf| 'visits", ‘doration®, Licks' || # hovse characTeristl

¥ = datal | 'orobabiiity’]] & house price

# splifting the data for ftralning and festinmg, Wifh 8 29% fest delfaset

train, X ©egt, y train, y test train Test split(X, y, Test gire = @ .15, random state =1603)
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Training and Saving the Model

Ler's train cur model and ook af the model's feahmes!

FEQ1CTiON

regression tralnimg( ) . compute(X tradn, ¥ Traln)




@ 6 PREDICTION

sitemana.com

visits:12
duration:32 minute

P re d 1 ct 1 on

Purchase Intent: 83%

Using oneAPI, we can now predict every visitor
based on their behavior, and launch actionable
items accordingly.




CASE STUDY

SiteMana Benefits from oneAPI (daal4py)

fessls,

traditional method

oneAPI

@ Multiple stacks One single stack

Driver specific Supports multiple hardwares

Benchmark Training 15% faster on training 10m dataset

Long learning curve Deploying under 24 hours

Proprietary Lock-In Completely open




Convert your
anonymous web
traffic into revenue

gtsxxi

Al Prediction powered by

oneAPI

contact@sitemana.com
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