
 

 

 

 

Pitch Sheet 

 

 

LIQUID TIME CAMPAIGN: PITCHING BACKGROUNDER 

 

 

Campaign Background: 
The Liquid Time campaign was inspired by the work of Intel‟s ethnographers from the Social 

Insights Research group – part of Intel Labs . Their studies into the way mobile devices are 

integrated into people‟s everyday lives led to the development of the Liquid Time concept. 

[Their research refers to ‘Plastic Time’, but ‘Liquid Time’ has been adopted for this 

campaign as a more visual and consumer-friendly term]. 

Liquid Time refers to the little pockets of time 

that punctuate our days, which are filled with tasks 

(carried out on a mobile device), and which carry on until 

the person is interrupted and has to complete another 

activity. It is interesting that people don‟t feel that these 

tasks are „cut short‟ however – the way we use Liquid 

Time transcends any sense of a schedule. This time is 

therefore unplanned, and often at the end of the day, 

people cannot even remember what they did during the 

pockets of time – there‟s something instinctive about it; it 

just flows. 

There is a clear linkage between Liquid Time and 

the Hourglass Syndrome campaign – our expectation 

today is that our technology will move „at the speed of life‟. If it does, it allows us to get the 

most from our Liquid Time – filling our day with useful tasks and exciting interactions. If 

we‟re left waiting for the hourglass to spin, we‟re missing out on using this valuable time. 

 

 

In order to give the ethnographic research (which was conducted in the US) more of 

an EMEA context to Liquid Time, we conducted a survey across 14 countries
i
. Respondents 

were consumers who own a laptop, and 81% of those completing the survey also have a 

smartphone or internet-enabled phone. They spanned a mix of those in employment (50%), 

full time or working parents (23%), students (16%), those without a job (7%) and the retired 

(4%). 

 

Supporting the campaign are various materials: 

- An EMEA-wide press release 

- A data table / graph document 

- Full survey research findings 

- Social media guidance 

 

The following three pitching concepts were developed from the data: 

 

 

 

 

 



Liquid Time 

 
Life today is busy – people have numerous interests and responsibilities which make their 

days a rich tapestry of activities. 89% of the surveyed EMEA residents consider themselves to 

be busy, while just 6% of those in employment or who are parents consider themselves not to 

be so. This is reinforced by the fact that half (49%) of those describe themselves as very or 

insanely busy. As a result of this full lifestyle, people need to be able to adapt and switch 

between activities – consequently 91% of respondents said that they find such task switching 

enjoyable, stimulating or natural.  

Intel‟s research has shown that these gaps in our day are liquid – flowing and 

reshaping to fit our needs. This is Liquid Time. People undertake unplanned activities, 

completing useful tasks until someone or something interrupts them, and they have to focus 

on a new activity. However, this transcends any sense of a routine, and people don‟t feel a 

sense that their Liquid Time has been „cut short‟. It is therefore key to helping manage a busy 

lifestyle, and 81% of people in EMEA state that they achieve lots of little tasks within their 

day thanks to their mobile device. The mobile device is clearly critical in getting the most 

from a day – reflected in the fact that 93% say they can get something useful done on their PC 

in five minutes.  

EMEA‟s residents use Liquid Time to enhance their day by completing valuable 

personal and work tasks such as email (77%), information gathering on the web (67%) and 

social networking (54%). The data shows that people want 

to feel connected to their social or family group, and both 

mobile devices and Liquid Time help them achieve this. 

Understandably, 87% would notice a difference to their 

lives without their mobile device, particularly given that 

88% use their device to develop and maintain relationships. 

This ability to make use of a mobile device such as a laptop 

– whether pursuing random thoughts or ideas, or 

completing random tasks – also helps nurture creativity. 

87% said their PC helps them think in unplanned directions 

as their interest dictates. 

Getting the most from Liquid Time relies on our 

using devices which can keep up with the speed of life; 

waiting for the hourglass prevents us from getting the most from our day. Armed with a fast 

mobile device, people use Liquid Time to get the richest experience from their busy lives. 

 

The Story across EMEA: 
- EMEA is full of people leading busy and engaging lives, but the nations with the busiest 

people
ii
 are Russia (69%), Germany (65%) and Poland (61%). 

- However, the nations leading in the use of Liquid Time to do useful tasks on their mobile 

devices were the Egyptians (97%) Saudi Arabians (96%) and Romanians (90%). 

- The Czechs and Poles were the most emphatic that they could do something useful on a 

PC in 5 minutes (98%). 

- As for views on what a mobile device is useful for, the Romanians (84%) showed greatest 

commitment to it as both a work tool (98%) and a communications tool (98%), while the 

Poles perceived it most strongly to be a web-access tool (93%). 

- All nations would suffer without their mobile device, but the Egyptians and South 

Africans felt they would be the most affected (95%)
iii
. 

- Russians (69%) would feel the most isolated without their mobile device – unsurprising 

as they are the nation who most use their device to maintain relationships (96%). 

- As for other device usage models, Poles are the greatest users of email (93%) and the web 

(89%), compared to the Romanians who are avid social networkers (71%). 

- Perhaps this social interaction helps Romanians become the most creative – 93% say their 

PC helps them follow their inspirations and in developing ideas. 



Connected Society 

 
People feel the need to constantly be connected. For most, it‟s a functional requirement in 

today‟s world, but there is also an emotional attachment to our multi-faceted interactions. 

This is illustrated by the 79% of survey participants who state that it‟s important for them to 

be connected to online communities and interest groups on a daily basis. For nearly three in 

five people (57%) it is highly important.  The extent of this need for connectivity is shown by 

the fact that over half (52%) feel that they would be isolated without their mobile device. 

Our desire to be connected is reflected in the way people use their mobile devices, 

seeking to get the most from the pockets of spare time during the day - Liquid Time. This 

relies on a mobile device which is equipped to deal with the fast pace of life most people live 

– waiting for the hourglass to finish rotating isn‟t any use when you‟re trying to connect with 

friends or family for a quick chat. 

The most common usage for Liquid Time is email (77%), followed by using the web 

to browse for information (67%), while social network or instant messaging is the third most 

popular (54%). These all reveal that people prioritise connectivity – engaging with different 

networks when they have the opportunity to do so. Indeed, 88% of EMEA consumers use 

their mobile device – accessing tools such as social networks – to help them develop or 

maintain relationships with family or 

friends. It is unsurprising therefore, that 

91% of people see their mobile device as a 

communication tool. Over three quarters 

(78%) see it as a portal to information on 

the web, giving another point of contact 

with communities of interest. 

People across EMEA have made 

clear their desire to remain connected to 

their friends and family, and they use their 

mobile devices during periods of Liquid 

Time, to maintain these relationships. 

 

The Story across EMEA: 
- Remaining connected is clearly a priority – most of all for Russians (88%), South 

Africans (87%) and then Egyptians (85%)
iv
. 

- Turks (70%) are least concerned relative to their regional neighbours, but with well 

over two thirds identifying the importance of remaining connected, the trend is 

evidenced across EMEA.  

- Mobile devices are key to this sense of connectivity, but the Egyptians and South 

Africans felt they would be the most affected (95%)
v
 if their devices were taken 

away. 

- Given that Russia is the nation which most uses mobile devices to maintain 

relationships (96%), it is clear why they would also feel the most isolated without 

their mobile device (69%). 

- Much of our mobile device usage is related to connectivity. Poles show the greatest 

interest in using them for email (93%) and the web (89%). Romanians however are 

committed social networkers (71%). 

- Almost four in five (79%) Saudi Arabians will use a social networking site to help 

develop a relationship – revealing the value of a mobile device in staying connected. 

Mobile device users from Egypt (77%) and UAE (75%) follow closely behind. 

 

 

 

 

 



Perception of Mobile Devices 
The way people use mobile devices such as laptops and smartphones is changing. They are 

now seen as gateways to important elements in people‟s lives – extending beyond work to 

encompass social and family networks, and keeping people in touch with the world around 

them. Mobile devices are a key tool for the 89% of EMEA consumers who report that they 

lead busy lives. Intel‟s research has revealed that 91% see their mobile device primarily as a 

communication tool, showing that they help people play a part in their connected society, 

while 78% see their device as a means to accessing the web. Connectivity is clearly the key 

use of mobile devices today, even when compared to those who see their mobile device as a 

work tool (68%). 

Because of this reliance on mobile devices to help people keep in touch with their 

various networks, 87% report that they would notice a real difference in their lives without 

their laptop or smartphone. Significantly, over half (52%) would actually feel isolated without 

their device. It is clear that the interactions on such devices form a valuable part of people‟s 

daily lives, and 81% feel that they can use little breaks in their day to do useful tasks. What‟s 

more, 93% believe that they can achieve something of importance on their PC in just 5 

minutes, revealing that mobile devices are a quick-access portal to a wide range of 

opportunities. This desire to fill gaps of time 

with useful or fun activities reinforces the need 

for a device that runs fast – at the speed of life. 

Waiting for the hourglass to run down while an 

application loads just doesn‟t cut it today.  

It‟s exciting to see the extent to which 

PCs can help inspire creativity. 87% of EMEA 

consumers say that their PC allows them to 

follow their ideas in unplanned directions. 

Mobile device usage has clearly become 

intimately tied to both the need to remain 

connected to interest groups and networks, and 

the desire to make these interactions part of our everyday lives. This incredible sense of 

connectivity is frequently maintained within pockets of Liquid Time.  

 

The Story across EMEA: 
- EMEA‟s busiest nations

vi
 are Russia (69%), Germany (65%) and Poland (61%). It is 

unsurprising then that these nations are some of the most committed to using their mobile 

devices. 

- As for views on what a mobile device is useful for, the Romanians (84%) showed greatest 

commitment to it as a work tool and a communications tool (98%), while the Poles 

perceived it most strongly to be a web-access tool (93%). 

- Russians show a clear reliance on their mobile device to remain in touch with people – 

96% use mobile devices to maintain relationships. 

- It makes sense that being connected on a daily basis to friends, family and communities 

of interest is top a priority for Russians (88%). They are followed by South Africans 

(87%) and Egyptians (85%)
vii

. 

- Getting the most value from time spent on a mobile device is important in managing these 

busy lives. The Czechs and Poles were the most emphatic that they could do something 

useful on a PC in 5 minutes (98%). 

- Mobile devices are key to capitalising on Liquid Time, and the Egyptians (97%) Saudi 

Arabians (96%) and Romanians (90%) are particularly adept at fitting important tasks 

into their day. 

- Using a mobile device isn‟t just about getting things ticked off a list of actions – it 

nurtures creativity and helps us explore ideas. Romanians show themselves to be the most 

creative – 93% say their PC helps them follow their inspirations and in developing ideas. 

 



What Intel’s Ethnographers Say 

 

The below quotations are taken from one of the ethnographic research papers that Intel‟s 

researchers have produced on the subject of plastic time. If pitching to the media, be aware 

that they are from an academic paper, and of course refer to „plastic‟ as opposed to „liquid‟ 

time. However, they help to reinforce our Liquid Time messaging. The original research 

paper and a supporting study from which they are taken can be accessed through the reference 

links in the footnote
viii

. If distributing to press, please be aware that because it is an academic 

research paper, it develops the Liquid Time theme in a greater level of detail than our 

campaign is able to provide. We don‟t want messaging to be confused, or the press to 

misinterpret this as any form of contradiction. 

 

There are also three approved, adapted (for the media) quotes within the accompanying press 

release. 

 

Example Research Quotations: 

 

“„Plastic‟ captures the way technologies, specifically computers, have integrated into the 

heterogeneous rhythms of daily life. Plastic technologies harmonize with and support daily 

life by filling opportunistic gaps, shrinking and expanding until interrupted, not demanding 

conscious coordination, supporting multitasking, and by deferring to external contingencies.” 

 

“It is an important element of the support structure that enables people‟s lives.” 

 

“Whether checking up on email, or researching something for a hobby, or writing to a 

relative, people cared about the activities that happen on or through their computers. They just 

do not plan exactly when they happen.” 

 

“The success of current devices seems to hinge on the ability to not just fit in between other 

activities sequentially, but to smoothly be combined with them without taking away 

significant amounts of attention. Or rather, the experience is such that people do not perceive 

that „switching‟ between activities has occurred.” 

 

“Temporal plasticity, rather than schedule or goal-oriented design, has enabled a deep 

integration of computing technologies into peoples‟ day-to-day lives.” 

 

“…we have characterized plastic as the dominant way in which pervasive mobile PC 

technologies are being integrated into people‟s everyday lives.” 

 

                                                 
i Survey Information 

This independent survey was conducted in July 2010 by Redshift Research.  The 6,298 people surveyed came from 

13 nations, with responses split between countries as follows: Czech Republic 500, Egypt 247, France 502, 

Germany 501, Italy 504, KSA 503, Poland 502, Romania 202, Russia 500, South Africa 504, Spain 503, Turkey 

501, UAE 319, UK 510. 
ii Those selecting either „Insanely busy‟ or „Very busy‟ 
iii This reflects the number who did not select „It would make no difference to me‟ when asked how they would 

feel about losing their mobile device. 
iv This reflects the number selecting 6 or above when asked about the importance of remaining connected to 

friends / family / communities of interest on a daily basis. 
v This reflects the number who did not select „It would make no difference to me‟ when asked how they would feel 

about losing their mobile device. 
vi Those selecting either „Insanely busy‟ or „Very busy‟ 
vii This reflects the number selecting 6 or above when asked about the importance of remaining connected to 

friends / family / communities of interest on a daily basis. 
viii Rattenbury, T., Nafus, D., and Anderson, K. "Plastic: A Metaphor for Integrated Technologies." In Proc. of 

Ubicomp, 2008. 

Numbers Have Qualities Too: Experiences with Ethno-Mining 

http://www2.berkeley.intel-research.net/~tlratten/public_usage_data/UbiComp375-rattenbury.pdf
http://www2.berkeley.intel-research.net/~tlratten/public_usage_data/UbiComp375-rattenbury.pdf
http://www2.berkeley.intel-research.net/~tlratten/public_usage_data/anderson_EPIC_2009.pdf

